“lechnology and the Internet are making the world a smaller and more
connected place. 7he Long ‘[ail 1s the first book to explain exactly how the ability

to reach niche markets creates big opportunities.”
— Terry Semel, CEO Yahoo!
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“The Long lail 1s poised
to become the next big “Anyone who cares
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“...provocative and msightful. It belongs on your shelf between Tipping Pont and Freakonomucs. . .”

— Reed Hastings, CEO Netflix
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